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INSIDE THE
DESIGNER’S CIRCLE

ROUNDTABLE CONVERSATIONS WITH
INTERNATIONAL DESIGN SOURCE AND VANGUARD FURNITURE

Skyler Sadez, Emilio& Linda Sadez, and Micole Sadez Bobek

Andy Bray President & CEQ of Wanguard Furniture

International Design Source (IDS) B a to-thetrade showroom exclusively for intstior design professionals with showreoms in Maples and
Sarascta, Florida With ower 90,000 square fest of floor space, IDS heuses a vast collection of ready-to-ge items, from fine furniture and fakbties
te acosssories and rugs, representing over 300 krands frem seme of the most respected names in the industry.

The lowe of furniture and design is not just a kusiness, but a persenal passion for the Sadez family. Emilic Sadez, born inte the family business
of furniture retailing, launched Intemational Design Source in 1997 with his wife, Linda. With the addition of daughter, Micole, in 2019 and son,
Skeyler, in 2024 to the team, the business has ertered athird generation, building on past success with new inspiration and vitality, abvays valuing
the personal teuch in their service.

Hewvever, Sadezes de not rest upeon their laurels by offering a wast selection of high-end products. International Design Sourees ake provides
songerge servicesto its <lients through numersus rescurees and amenities that facilitate and enhance the d esign process for beth the designer
and the client. On-site design libraries with complete catalogs and upholstery samples of svery line represented are availakle for research.
A persenable and knowled geable staff is always ready to assist with any need. www.idsl.com

“anguard Furniture

It all started in a mod sst facility with twe smployess and a perfect vehret chair. Over 50 years later, Vanguard Furnitures is still making good on its
name by being at the forsfrent of the furniture industry — from one perfect velest chair to endless personalized possibilitiss

THE VANGUARD MISSION STATEMENT: Te ke the industry’s most customer-centric compary, delivering unparallsled product, gquality, and service,
At Wanguard Furniture, we are not just a famil-cwned company, but also a fashion-driven ene. With cuer 800 associates and six manufacturing
buwildings in Hickory, Morth Careling, 2 40,000-3 quare-foot showroom in High Peint, Morth Careling and a new manufacturing location in Hillswills,

Virginia we are conatantly pushing the boundaries of style, valus, and senvice. Qur ulimates gealis te enrich lives through custom crafted furniture
that iz net just functional, but ako a statement of style and innovation. www yanguardiurniture.com
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Mestled in Morth Carolina's pictaresque landscape, a rustic red barm
at the enchanting Wildwind Retreat sets the stagefor the 2024 108
Tresigner Rowndtable # Retreat. Inside this converted barn, seven
distinguished interfor designers canvene with representatives from
Vangward Farmniture and International Design Source around an
impressive wooden table, While collaboration sthe initial focus, the
gathering quickly evolves into a vibrant exchangeof creative minds
that sparks forward-thinking discussions, Here's an insider's Jook
from within the designer’s cirde.

Emilio Sadez, Prestdent of International Design Source, and Andy
Bray, President of Vangaard Farnitare, leveraged their extensive
industry expertissto conceptualize the svent. Sadez, at the helm of
expansive showrooms in Maples and Serasota, oversees asprawling
90,000 square feet of finest premiven farnishings, fabrics, accessaries,
andrugs. His vast experiencein aurating high-end design resources
underscores the importance of en gagin g divectly with the desizners
whao specify these products. Sadez reflects, “Let’s bring together 2
group of creative designers for a collaborative conversation about
farniture and design, We'll delve into whatdesigners truly want, gain
thefr insights into the marketplace, and explore innavative solutions

we can create for them.”

Bray, knowm for his dedication to Made in America farnishings and
family-oriented business philosophy, wholeheartedly supports the
initiative. “Collabaration is a great word,” shares Bray. “The essence
of vastorm farnishings is collabaration. Vangwerd Famiture's entire
reason for being is to harness the fmagation of the professional

interfor designer and craft one-of-a-kind pieces of faniture.” »

Wildwind Retreat
Boone, North Caralina

Minka McDonald Man Wright
President & Interior Designer Principal & CEO
Jinx McDonald Interior Designs Wright Interior Group

Tracee Murphy Diana Hall
CEO & Principal Designer President
Trade Mark Interiors Diana Hall Design

Kacey Webb Lisa Guild
Lead Designer Principal & Interior Designer
L Design Studio LM Design Consulting
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Preparing fakric for pattern cutting on the laser cutter,

Prepped raw materiaks prior
te being finished

ho meandadesion. net

Skilled artizan uphclstering fakric

to the wooden frame.

The retreat starts with an exclusive behind-the-scenes tour of Vanguard
Furniture's production process, allowing designers to observe skilled
artisans at work throughout each stage of furnitare weation. They
witness the meticulous 8-way hand-tied technique, which guarantees
thehighest levels of comfort and durabilityin every sofa. The towr also
allows designers to engage directly with the artisans, fostering a dialogue
bridging the gap betwrssn concept, wreation, and specification. This
immersive szperience enhances theirunderstandin g of craftsmenship,
wltimately enriching their design practice. »

VYVANGUARD
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Wall of fabric cuttings. Cwer 3,000 curently in the lins.
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Clese up of the factery weaving machine in action,
<reating awewen fabric with a paisley design.

State-of-the-ar weaving machine.

Valdese Factory floor featuring weaving machines

The itinerary sxpands to include an enlightening tour of the Valdese
Weavers factary, a pivotal fabric supplier for Vanguard Furniture.
Lresigners are awestuck by the oatting -edge equipment that defines
this state-of-the-art facility, “One element that makes Valdese Weavers
spedal is that they specify fibers to make the yarns, dye, and weave,
and finfsh the fabrics all in-house,” says Harry Trachtenberg, Sales
Manager of Florida and Latim America for Vanguard Farnitare, “all
three of thase processes take place in this ne factary. This level of
integration is rare in the industry and allows for exceptional contral

over quality, eustomization, sand production effidency.” b

VALDESE WEAVERS
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Om the second day, partidpants engagein thought provoldng disouassions,
beginning with acompelling presentation by Kelly Peterson, Principal of
High Point Marketing. Drawing on her sxtensive experiencein the home
furnishings industry, Peterson highlights the mereasing significance
of the 50-phas marlket. This topfc sparks meaningful dialogue among
the designers, particularly those from Florida, where this demographic
represents a sabstantial portion of thefr clientels, Peterson shares, “As
our papulation ages, the needs and desres of the 50-plus market are
becaming progressively fmportant. This group is looking for more than
Jjust style — they want ban cionality that adapts to their evolving lifestyles.
Onar discussion atthe rovmdtable highlizhts how amecial it is for designers
to antidpate and meet these needs.”

The designers discuss how they've seen this shift firsthand. One designer
emphasizes theimportance of incarporating more over-sized pulls on case
goods, which are easfer to grasp for those with mobility fssues, Additonally,
the designers address the need for attractive starage solutions, as many
clients acquirenurnerous belongings over ime and struggle to find stylish
wet fanctional storage options. Another designer highlights the need for
less glass and rounded corners as a safety concern. While these are just
a few exarnples, the roundtable discussions were rich with anecdotes
from designers working with clients, all emphasizing a broader trend in
furnishings: aestheties sl hold significance, but there's an undeniable
shift toward functional designs that sapport the evolvingneeds of today's

horneowners — and Vanguard Fumniturs and International Design Source

“The retreat allows us to se= through the eyes of individual interfor designers, gaining
& deeperunderstanding of their challenges, motivations, and selection process,” Bray
notes, This direct feedbads is mdispensable, shaping future product offerings and
strengthening the relatfonship between manwfacturers, showrooms, and designers.
Sadez emphasizes that such events are paramount to staying ahead in the industry,
pointing out, “If yow're not making mistakes, yow're not pushing the design buttans
hard enough. The goal is to make strategic mistakes, allowing ws to mtroduce new
trends and adapt to shifting needs effectively.” This philosophy resonates with the
designers as the roundtable becomes a platform for exploring bold ideas and sharing
daring concepts. The retreat continues to offer even more apportunities for growth

and collaboration.

Bray archestrates a thought-provoling artificdal intellizence (A1) vs. human desizn
dernon stration. Designers prompt twa Yanguard Fumniture designers to create a non-
standard pedestal table — one using generative AT and the ather sketching by hand.
“It is meredible to see how both approaches yield similar but distetly ditferent
results,” says Peterson. “The AT areates multiple options in minwtes, but the hwmnan
designer’s shetches, though fewer, are more sttuned to practical considerations
ke construction feasthility and cost-effectiveness” This exercise underscores the
complementary nature of AT and human creativity, illwstrating how technology
enhances rather then replaces the nianced expertise designers bring to ther waft.

“Crar relationship is stronger on both sides from listening and leaming,” Sadez
concludes. By the end af the retreat, it's dear this gathering is more than an exchange
of ideas — it's the start of a rewarding relationship between Vanguard Fumithae,
International Cresign Sovrce, and the design community. The event has proventobea
saccessiul canduit for innovation and feedback, reinforcing both cormpanies asindwstry
leaders. Sadez enthwusiastically adds, “We're already planning to do this againt” =

are paying attention. » Written by Rachel Seclar
riten by Racl mp

Phetoara phy <o urtesy of Internaticnal Design Scurce

“Let’s bring fogether a group of

creative designers for a collaborative Presenter Kelly Peterson

conversation abourfumiwre Qﬂd With mare than 30years as a creative sales and thought leader, Kelly Peterson has warked with
global brands to develop and deliver pewerful marketing initiatives, resulting in significant lifts
desngn. Well delve info what dBSlgHBI‘S in sales valume and ROI Her industry knowled ge, combined with an extensive netwark of client
relstionships, gives Kelly the perspective to support and advise internal and sxternal teams

fT'HIy want, gain their 1"1519}11’5 into the fram initial cancept through successful negatistion to execution of national marketing efforts.

marketplace, and explore innovatve Kely's extensive experience as a Group Advertising director and cansultant ta national and
global brands has allowed her to idertify and guickly resaolve issues related to implementing

" »
SUIHHDHS wecan createfor them; rarketing programs. She hasimplemented pragrams using print, digital, sacial and broadcast

Emilio Sadez, President of

Internationa! Design Source reflects.

mediz and launched several new media products, ineluding Food Metwork Magazine, HGTY
Magazine, and Dr. Oz's The Good Life Magazine.

Beyond media, Kelly is working with two startups inthe adificial intellig ence space; is on retainer
wiith & business inteligence compamy and has started a veiceover practice.

Kelly is 3 past President and Beard Chair of Wornen in the Horme Furnishings Industry (ITHITY,
amentarfaor ten professional women andthe College of Charleston University. She is alsoactive

Kelly Peterson
in several community nen-prefits nationally Principal of High Peint Marketing
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